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the big idea
These did not go through SD's, DD's, CD's or CA.

How were they designed?

Your new running shoes. 
The latest app for your phone.

A handheld ultrasound.
The computer mouse.
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DESIGN PROCESS STAGES

Refine
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RefineLearn

Refine

Implement

DESIGN PROCESS STAGES

Empathize Define Ideate Prototype Test
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RefineLearnImplementEmpathize Define Ideate Prototype Test

DESIGN PROCESS STAGES

Refine

BEFORE DURING AFTER
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User Engagement and Research Tools that
enable a more iterative and user focused process:

• Before: Understanding the user experience, 
expectations and behaviors

• During: Envisioning options to meaningfully engage 
user feedback

• After: Learning from user response and adjusting 
future solutions

BEFORE, DURING, AND AFTER THE PROCESS
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User Research Activities
• Who they are, what their needs 

are

• Qualitative and quantitative

• Moving beyond a survey for a 
deeper understanding

UNDERSTANDING USERS
Camera Journaling Behavioral Observation
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UNDERSTANDING USERS

Personas & User Journey Maps
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UNDERSTANDING USERS

User Personas & Journey Maps
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CO-CREATE WORKSPACE PLANNING

Interactive space scenario 
planning with users
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FIVE STEP APPROACH TO SPATIAL INTELLIGENCE
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B U I L D I N G - S C A L E
D E N S I T Y S C E N A R I O S

O P T I M A L  D E N S I T Y  
T H RE S H O L D S

CI RC U L AT I O N
PAT T E RN  A N A LY SIS

C I RC U L AT I O N
I N T E N S I T Y A N A LY SIS

DE S IG N
O P P O R T U N I T I E S

SCENARIOGRAPH™
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VR FOR USER ENGAGEMENT + REAL TIME FEEDBACK
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WEB BASED INTERACTIVE VISUALIZERS



BUILDING SENSORS

Track and understand 
movement through space.
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EXPERIENCE GRAPH ™

Recreate and visualize the 
human experience throughout 
the built environment to 
identify trends.
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GENSLER’S EXPERIENCE INDEX
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Personal Growth  
Making aDifference

HavingFun
Escape From “EverydayLife”

Exploring and Reflecting  
UnstructuredTime

Community and Belonging  
Connecting with OtherPeople

Get Something Done  
Specific andDirected

THE MODESOF EXPERIENCE

TASK SOCIAL DISCOVERY ENTERTAINMENT ASPIRATION

Survey tool that identifies the factors of a great 
experience, and quantify the impact of design



POST OCCUPANCY LEARNING

Space Utilization Study
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User Survey

POST OCCUPANCY LEARNING
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POST OCCUPANCY LEARNING

Small Group Feedback
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BRINGING IT ALL TOGETHER
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Q&A
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THANK
YOU!
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